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Santa Clarita Valley

July Sales Rise 22%

A total of 263 single-family homes changed
owners in Santa Clarita during July, an increase
of 22.3 percent from a year ago and the highest
monthly total since June 2018, the Southland Re-
gional Association of Realtors reported recently.

The total was up 11.0 percent from this June and
reflected the fact that interest rates on home loans are
at their lowest point in more than three years.

“Buyers know that rates have been low for months,”
said Amanda Etcheverry, the 2019 chair of the Santa
Clarita Valley Division of the Southland Regional
Association of Realtors. “What’s remarkable is that
they appear to be holding steady and in recent weeks
dipped even lower, offering buyers an unprecedented
window of opportunity.

“The low rates offset some of the impact of prices
that have risen to a point where affordability concerns
complicate most sales and shrink the pool of prospec-
tive buyers at nearly every price point,” she said.

Condominium sales totaled 81 during July, down
10.0 percent from a year ago, yet up 11.0 percent from
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this June.

The median price of condos that changed owners
last month came in at $409,500, up 8.0 percent from
July 2018, yet below the record high of $415,000 that

was set this June.

The single-family median price
— meaning half sold for more
and half for less — was $630,000.
That was up 5.0 percent from
July 2018, yet was 2.0 percent be-
low the record high of $643,000,
which came in April 2006.

“Good thing low interest
rates are giving buyers a strong
incentive,” said Tim Johnson,
the Association’s chief executive
officer, “because the local inven-
tory has tightened again after
showing signs earlier this year it
might grow.” July was the first month to show a drop
in the inventory after 13 consecutive monthly increases
compared to the prior year. A total of 606 homes and
condominiums were listed for sale at the end of July,
down 9.8 percent from a year ago.

At the current pace of sales, that total represented a
1.8-month supply, the lowest level since June 2018.
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Amanda Etcheverry,

Chair, Santa Clarita
Division, SRAR
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SRAR Texting Service

Sign up to get updates straight to your cell phone.

Get updates and reminders on your phone

to stay in-the-know on all that's happening at

Southland Regional Association of REALTORS®

Text RIRIK) |

edu : educational classes, training and risk management

whatsup : social/networking events like mixers, expos and

multicultural events

involve : community involvement and charity drives

pol : updates on real estate issues, political events and receptions

with local officials
future : leadership opportunities and committee in

com : commercial events and classes
whatsnew: new member services and benefits

It's easy to sign up and you can unsubscribe at any time, just send a text
message with only the word ‘STOP” in the reply from any message from us.

Message and Data Rates May Apply.

. Thank you for joining SRAR’s
texting servicel
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METR0 DETROFITTING

CERTIFIED RETROFITTING COMPLIANCE SERVICES
gomeftroretro.com

CERTIFIED RETROFITTING
COMPLIANGE SERVICES
Since 1996

¢ Water Conserving Toilets & Fixtures

e Automatic Seismic Gas Shut-0ff Valves
* Smoke & Carbon Monoxide Alarms

e Water Heater Strapping

¢ Sliding Door Safety Glazing

CONTACT US TODAY!
www.gometroretro.com
800.450.3660

CLICK HERE

>
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Roberts, Leano Honored

GINA UZUNYAN
NAMED REALTOR
OF THE YEAR

BY DAN TRESIERRAS, PRESIDENT, AND DAVID WALKER
SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

Gina Uzunyan — a lifelong real
estate professional, a past president,
and a perpetualmotion advocate for
housing — was selected recently as
the 2019 Realtor of the Year by the
10,300-member Southland Regional
Association of Realtors.

Uzunyan, pictured holding a
bouquet of flowers while being
congratulated, turned emotional
as her name was announced at the
Association’s annual awards gala.

“I thank you so much. I’ve been
in this business since I was 16,” she
said through tears. “I love what I do.
I love being a Realtor. Thank you.”

Also honored by the Southland
Regional Association of Realtors,
which serves the San Fernando and
Santa Clarita valleys, were two high
energy, high impact volunteers.

Imelda Leano, pictured on the
left below, was selected as SRAR’s
Affiliate of the Year, and Emelinda
“Em” Roberts won the annual
Association Service Award.

“I do love every one of you,” the
30-year real estate veteran Leano
said. “I’m really shocked. I'm truly
honored.”

Roberts was equally shocked at
being selected, noting that it was a
“big surprise.”

Dan Tresierras, SRAR president,
also acknowledged the many
volunteers who keep 15 committees
moving forward and advocating for
property rights while also providing
the skills and training needed by
each new generation of real estate

www.srar.com

professionals.
Committee chairs honored for
their unstinting service included:
e Heather Boren, commercial
investment;

The recipients, some of whom
will go on to assume leadership
roles, included: Santos Aleman,
Bryan Almeida, Anthony Bedgood,
Justin Bonney, Paul Bowyer, Filip

* [rene Reinsdorf, communications,
foundation, and professional
standards;

* Melanie McShane, education;

* Lela Leong, equal opportunity;

* Wendy Furth, ethics and

arbitration;

* Noli Reyes, events and community

relations;

 Jim Ezell, finance;

* Nancy Starczyk, governmental

affairs;

« Jeff Phillips, Mutiple Listing

Service;

* Steve Spile, risk management;

* Louisa Henry, Santa Clarita

Valley

governmental affairs;

* Rhona Jukes and Imelda Leano,

Santa Clarita Valley affiliates; and

* Rich Pisani, grievance.

Current leaders of the Southland
Regional Association of Realtors
also took time to honor the
upcoming generation of real estate
professionals. Seventeen graduates
of SRAR’s Leadership Institute were
presented with their certificates.

Realtor® Report

Crispino, Starr James, Saby Lengyel,
Audra Lorenzo, Patricia Luca, Cheryl
Manansala, Teresita Perez, Carmen
Sarkis, and Rose Scott.
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3 YEARS BOOST
SALES STATEWIDE

BY DAN TRESIERRAS, PRESIDENT, AND DAVID WALKER
SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

The lowest mortgage interest rates in nearly three years
helped jump start California’s housing market during July
to post the first year-over-year sales gain and highest sales
level in 15 months, the California Association of Realtors
reported recently.

Home sales statewide during July totaling 411,630 were
up 5.6 percent from this June and 1.1 percent higher than
a year ago July.

“Mortgage rates that dipped to the lowest level in nearly
three years helped reduce monthly mortgage payments
for the past five consecutive months, giving buyers more
purchasing power,” said C.A.R. President Jared Martin.
“The boost in demand gave the housing market its first
yearly gain since April 2018.”

After setting record prices for the past three months
straight, the median price pulled back from June’s
$610,720, but still registered higher than the previous
year. July’s median price was $607,990, down 0.4 percent
from June and up 2.8 percent from $591,230 in July 2018,
marking the fourth straight month that the median price
remained above $600,000.

“While it’s encouraging that home sales crept higher
in July, the market will continue to be challenged by an
overarching affordability issue, especially in high cost
areas such as the Bay Area, which requires a minimum
annual income well into the six figures to purchase a
home,” said C.A.R. Senior Vice President and Chief
Economist Leslie Appleton-Young.

Other key points from C.A.R. s July 2019 resale housing
report include:

* Median home prices at the regional level continued
to inch up in Southern California and the Central Valley
regions, while the Central Coast and Bay Area declined
slightly from a year ago.

¢ In the Southern California region, median home prices
grew in every county, while most Bay Area region counties
continued to experience price softening on a year-over-
year basis.

* The decrease in active listings and an increase in home
sales contributed to a yearover- year decline in unsold
inventory for the first time in 15 months.

The 30-year, fixed-mortgage interest rate averaged
3.77 percent in July, down from 4.53 percent in July
2018, according to Freddie Mac. The fiveyear, adjustable
mortgage interest rate was an average of 3.47 percent,
compared to 3.84 percent in July 2018.

4 Realtor® Report

Wilson Tapped for TVEA Top Honor

Realtor Mel Wilson was honored recently for a career of service
and dedication to Los Angeles by The Valley Economic Alliance,
an organization Wilson helped found 25 years ago.

Wilson has been a president of the 10,300-member Southland Regional
Association of Realtors and has served for two and a half decades as
the Association’s legislative housing advocate. He also was tapped for
terms on the L.A. County Planning Commission, the Metropolitan Trans-
portation Authority, and the L.A. City Fire Commission.

Wilson graduated from California State University, Northridge. He was
the first player in CSUN history to gain All-American Football honors. He
went on to play professional football before launching a career of ser-
vice. Subsequently, Wilson served on CSUN’s President’s Advisory Board
under four university presidents.

Other TVEA honorees included: Actors Cybil Shepherd and Bruce
Boxleitner, plus Morphe, LLC, and Age of Learning.

| IR
Howard Marcus, left, had high praise for the accomplishments of his protege, Mel Wilson,
as he introduced the recipient of TVEA's Humanitarian Award. Marcus, 84, was Wilson‘s
football coach in 1970 at San Fernando High School. Wilson, who regards Marcus as his
“surrogate dad,” went on to play professional football, and become a leader in real estate
and the local business and government communities.

curriculum offers real estate profes-

Register Now
for CIPS Course

Realtors can register early
for a special 5-day course to

earn the coveted Certified In-
ternational Property Special-
ist designation.

The CIPS course will be offered at
the headquarters of the

e B o, || CERTIEIED &
Monday, Oct. 28 through PROPERTY
Friday, Nov. 1. Seating
is limited and advance SPECIALIST
registration is required. (CIPS)

‘Wirite via email for DESIGNATION

details to TheresaG@srar.
com or call 818-947-2298.

The course leader will e

F

be Ginni Field, a certified

CIPS instructor.
The CIPS course
October/November 2019

5 Day Course

$450 §

sionals hands-on experience with
international real estate transactions,
along with five full days of study
focusing on the critical aspects of
transnational purchases, which
include: Currency and exchange rate
issues; Cross-cultural relationships;
Regional market conditions; Invest-
ment performance; and Tax Issues.
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Yet One-Third Don’t Shop

HOMEBUYERS
WHO HUNT FOR A
LOAN SAVE MONEY

BY DAN TRESIERRAS, PRESIDENT, AND DAVID WALKER
SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

If the purchase of a home is the largest
financial transaction most people make
in their life, then why do some buyers
not shop around for the best loan
possible, saving potentially tens of
thousands of dollars?

The good news is that two-thirds of
homebuyers do comparison shop and,
in turn, said they experienced more
financially favorable terms than those
who did not seek multiple quotes.

That still leaves one-third
of buyers who, according to
a recent survey conducted by
Fannie Mae, did not shop around
before selecting their mortgage
lender.

Fannie Mae’s National
Housing Survey concluded
that the choice to not compare
quotes among different lenders

themselves as one-stop-comparison-
shopping tools, a homebuyer’s unique
information needs to be provided to
a lender to get a true quote, and each
lender’s pricing can vary daily. Plus,
many homebuyers have the added time
pressure of a home purchase contract.
Some recent homebuyers who
received only one quote reported doing
so because they were more comfortable
with that particular lender. Non-shoppers
also reported much less concern with
competitive terms when selecting
a lender, citing other non-financial
priorities, such as customer service/
responsiveness and having a preexisting
account with a lending institution.
Individual households may have good
reasons for accepting that trade off.
Homebuyers who did get multiple

appears to be explained in part
by the influence of nonfinancial
priorities.

Typically, consumers are keen
to compare prices before buying
ordinary goods or services —
about three-in-four say they
like to shop before making a$
purchase.

When it comes to getting
a mortgage, the stakes are
generally much higher.

But comparison shopping
for a mortgage can be a much
more complicated and time-
consuming endeavor.

Simply evaluating the
“price” of a mortgage involves
looking at multiple interrelated
components — including rates,
fees, and points — and making
an assumption about how long
a borrower will stay in that
mortgage.

Credit history, downpayment,
and the ratio of monthly
debt payments to income are
typically given the most weight
in determining a mortgage offer.
While some online sites bill

www.srar.com

While more than one-third said they didn't
shop around for a mortgage, the average
homebuyer obtained two mortgage quotes.

# of mortgage quotes
1 —
2 — 1
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Led by Senior Vice President and Chief Economist Doug Duncan,
our studies current
data, analyzes historical and emerging trends, and conducts surveys
of consumer and mortgage lender groups to provide forecasts and
analyses on the economy, housing, and mortgage markets.

© 2019 Fannie Mae. Trademarks of Fannie Mae.

Realtor® Report

We’ve learned through our previous research that consumers of all backgrounds lack knowledge
about mortgage basics. Continuing to build consumer knowledge about the mortgage process not
only improves access to credit but is also likely to save homebuyers money.

quotes were more likely than others
to say that online resources were an
influential source of advice for them.
Although homebuyers who received only
one quote didn’t usually express regret,
most still reported trying to negotiate
mortgage terms with somewhat less
success than those who did shop around.

“By not shopping around to gain
leverage when negotiating their
mortgage, some homebuyers are
leaving money on the table,” said Doug
Duncan, Fannie Mae’s chief economist.
“Competition only works if consumers
assess their options.”

Simply knowing that a buyer can save
thousands of dollars by getting multiple
mortgage quotes may motivate more
homebuyers to comparison shop.

According to our National Housing Survey®, more than one-third of homebuyers said they didn’t shop around for a

mortgage, frequently citing greater interest in non-financial priorities, such as customer service, trustworthiness, and
lender familiarity. The two-thirds of homebuyers who did obtain multiple quotes were more likely to have negotiated
loan terms like interest rates and discount points — and to have succeeded in those negotiations.

Homebuyers who obtained multiple quotes
were more likely to negotiate on terms and
more likely to say they saved money.

Interest 36%

rate 47%

Discount 13% Y
points 20%
Mortgage
insurance k 18%
o M Those
Origination 18% who were
fees successful
M Those
_ 12% who tried
Appraflsal 17% to negotiate
ees the terms

Hear more from our

or read the

Fannie Mae
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Condo Price Ties Record

LOW LOAN RATES
BOOST SALES,

INVENTORY FALLING
SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

Single-family home sales broke through
the 500-sale benchmark for the first time
this year while condo sales increased
1.1 percent from a year ago as low
interest rates prompted buyers to jump
into the market during August, the
Southland Regional Association of
Realtors reported Friday.

The rush for affordable property
pushed the median price of the 190
condominiums that changed owners
last month to $455,000, which tied
the record high set this June.

“Resale prices remain high,
hovering at or just below record
levels,” said Dan Tresierras,
president of the 10,300-member
Southland Regional Association
of Realtors. “Yet low interest rates
lower the cost of borrowing for
homebuyers and, in some instances,

aloan

Minimum Income Needed to
Qualify for a Loan

Year-to-Year Percentage Change
in Income Needed to Qualify for

Loan Amount (80%)

$582,400

means less income is needed to buy than a
year ago.”

SRAR’s “Income-to-Loan Guide” for
August showed that the mini-mum income
needed to qualify for a loan on the San
Fernando Valley’s median-priced home
during August of $728,000 was $145,731.

That income minimum was down 5.5
percent from a year ago — largely because
of lower interest rates.

In recent weeks rates have jumped higher
in reaction to economic and international
events, though most experts believe low
rates will return at some point this year.

The Association’s Income-to-Loan Guide
found that an 80 percent loan, assuming a
20 percent downpayment, of $582,400 was

Income-to-Loan Guide

Monthly Prop

Taxes T

otal Month

*
Median Price (Al

$728,000
Interest Rate

3.62%

Monthly Insurance
Payments

=$3,643

available during August at a national average
of 3.62 percent, according to Freddie Mac.

That yields a monthly payment of $2,654
for interest and principal, $758 for property
taxes, and $231 for home insurance, with
total housing costs per month coming in at
$3,643.

Realtors assisted 520 single-family home
sales during August, off 1.5 percent from a
year ago. It was the first time this year that
the sales total came in above the 500-sale
mark.

With only one exception, the inventory of
properties listed for sale had improved every
month since May 2018, following more than
three years of consistent monthly declines.

Beginning this June, the supply started
falling, tumbling from 1,352 active
listings in June to the August total
of 1,286. At the current pace of sales
that represents a 1.8-month supply
— well short of what is needed to
meet demand.

Pending escrows, a measure of
future sales activity, came in with
727 home and condominium open
escrows at the end of August, which
was up 7.2 percent from a year ago.

Monthly Mortgage and

Source: Southland Regional Association of REALTORS®
* PITI equals = Monthly loan principal & interest, plus taxes & insurance payments

Interest Payment

TOOLS HELP BUYERS
STICK TO BUDGET

BY DAN TRESIERRAS, PRESIDENT, AND DAVID WALKER
SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

“How much house can I afford?” is one
of the major questions confronting every
prospective homebuyer, regardless of the
budget or where they want to live.

To answer that key question, Realtor.
com recently announced an industry-first
monthly payment filter that helps buyers
stick to their budget.

It hides homes that exceed a target
monthly payment, and includes two new
calculators that help take the financial
guesswork out of homebuying.

“We go beyond listings search to help
people figure out which homes are right
for both their lifestyle and budget,” said
Chung Meng Cheong, chief product officer
at realtor.com.

“The fear of overextending themselves
financially is one of the biggest concerns
for today’s homebuyers,” he said. “Our new
cost calculators give buyers deep insights
into what specific home prices mean for
their bottomline, while our new monthly
payment filter prevents them from seeing

6

homes outside their monthly budget so they
can stay on track financially.”

The new features include a “How Much
Home Can I Afford?” calculator for iOS,
Android, and Web that helps estimate the
ideal home budget.

Simply click “More” on the realtor. com
i0S app or “Mortgage” on the Android
app. Enter an annual income, monthly
debt, desired down payment, and location
and realtor.com will
calculate a target
home price and
estimated monthly
payment based on
current interest rates.
Results include the
full range of homes
a buyer can afford
and allows them
to customize their
budget to be more
conservative or more
aggressive.

“Monthly Cost
Calculator” for i0S
and Android provides
buyers with a detailed
and transparent look
at the estimated
monthly payments

We'll help you

Realtor® Report

Know how

October/November 2019

on a new home.

After determining how much home fits
into monthly expenses, the realtor. com
monthly payment filter can help buyers stick
to a budget by filtering out all the homes that
are estimated to exceed a specific range.

For more information about these tools,
please visit: https://www.realtor. com/
homemade/finding-the-righthome- and-the-
right-price-for-you/

realtor.com

. ;ch
you can afford

estimate how
much you can afford to spend
on a home & monthly payment

www.srar.com



Annual Forecast:

LOW RATES HELP,
BUT AFFORDABILITY

WILL LIMIT 2020
BY DAN TRESIERRAS, PRESIDENT, AND DAVID WALKER

SOUTHLAND REGIONAL ASSOCIATION OF REALTORS

Continuation of today’s low mortgage
interest rates will keep California’s
housing market chugging along in 2020,
but economic uncertainty and affordability
issues will mute growth of single-family
home sales.

That’s the verdict from economists at the
California Association of Realtors in their
annual housing and economic forecast that
was released recently.

The Association’s crystal ball shows a

near three-year lows, buyers have more
purchasing power than in years past,
but they may be reluctant to get off the
sidelines because of economic and market
uncertainties,” said C.A.R. President Jared
Martin.

“Additionally, an affordability crunch will
cut into demand in some regions such as the
Bay Area, where affordability is significantly
below state and national levels. These
factors together will subdue sales growth
next year.”

C.A.R.’s forecast projected growth in the
U.S. gross domestic product of 1.6 percent
in 2020, after a projected gain of 2.2 percent
in 2019.

With California’s 2020 nonfarm job
growth rate at 1.0 percent, down from a
projected 1.5 percent in 2019, the state’s
unemployment rate will tick up to 4.5

historical standards.

“California’s housing market will be
challenged by changing migration patterns
as buyers search for more affordable housing
markets, particularly by first-time buyers,
who are the hardest hit, moving out of state,”
said Leslie Appleton-Young, C.A.R.’s senior
vice president and chief economist.

“With California’s job and population
growth rates tapering,” she said, “the state’s
affordability crisis is having a negative
impact on the state economically as we lose
the workers we need most, such as service
and construction workers, and teachers.”

In fact, according to C.A.R.’s 2019 State
of the Housing Market Study, 30 percent of
those sellers who planned on repurchasing
said that they will buy their next home in
another state outside of California — the
highest level since 2005.

small uptick in existing single-

family home sales of 0.8 percent

next year to reach 393,500 units

— up from the projected 2019

sales total of 390,200.

The 2019 figure is 3.1 percent
lower compared with the pace of
402,800 home sales set in 2018.

The California median home price was
forecast to increase 2.5 percent to $607,900
in 2020, following a projected 4.1 percent
increase from last year to $593,200 in 2019.

“With interest rates expected to remain

(\
\\\\V

‘\\\Q‘{ ‘

percent in 2020 from 2019’s 4.3 projected
figure.

The average for 30-year, fixed mortgage
interest rates will dip to 3.7 percent in
2020, down from 3.9 percent in 2019 and
4.5 percent in 2018 and will remain low by

2015] __2016] _ 2017] _ 2018] 2019-p] 20204 O lder
Single-Family Home Resales 409,400] 417,700] 424,900] 402,800] 390,200 393,500] generations
Percent Change 7.0% 2.0% 1.7% -5.2% -3.1% 0.8%| werc morce
Single-Family Median Price $476,300 [$502,300]/$537,900[$570,000[$593,200[$607,900 likely to buy
Percent Change 6.6% 5.4% 71% 6.0% 4.1% 2.5%| outside of
Housing Affordability Index* 31% 31% 29% 28% 32% 32%| California as
* = Percent of households that can afford median-priced home p = projected f = forecast 37 percent of

baby boomers and silent generation planned
on repurchasing in another state, but only
30 percent of Millennial sellers planned to
do the same.

A Southland Association of Realtors’ suggestion on
how to “reimagine” registration at the California
Association of Realtors annual trade show won $1,000,
which SRAR will split between Bridge to Home in the
Santa Clarita Valley and Hope of the Valley Rescue
Mission. Hope of the Valley provides 290,000 meals
annually and 92,000 nights of safe shelter to the needy
in the San Fernano Valley. Accepting the award are
Nancy Troxell Carnahan, the 2019 president-elect, and
Dan Tresierras, SRAR’s 2019 president.

www.srar.com Realtor® Report

SRAR leadership met recently with Los Angeles City Councilman David
Ryu, 4th District, which spans from Sherman Oaks to Hollywood, Griffith
Park to the Miracle Mile. Topics discussed included six housing projects
that are underway; Measures H and HHH; Ryu’s three-pronged homeless
points; his motion on an “Empty Homes Penalty Tax,” and assistance that
local, state, and national Realtor associations can provide. SRAR’s delega-
tion included: Seated, left to right, Nancy Starczyk, SRAR governmental af-
fairs chair, Counciilman Ryu, Wendy Furth. Back Row: Director Howard M.
Katchen, Director Judy Ann Von Arb, Elizebeth de Carteret, SRAR industry
and community relations director, Dan Tresierras, SRAR president, and
Jodi Francisco, a member of the Governmental Affairs committee.

October/November 2019



SOUTHLAND REGIONAL
ASSOCIATION OF REALTORS”, INC.
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Each year, with support of the SRAR Charitable Foundation, SRAR selects children from a local school in a low income
area of the San Fernando Valley to give them a memorable and happy Holiday experience.

In December, up to 80 children will come to the SRAR Office in Van Nuys where they will be treated to a delicious lunch, d ‘
- a visit from Santa Claus, and presented with gifts that they can share with their family. ‘
You can help spread the Holiday cheer by sponsoring one of these children. Take a moment to sponsor a child today! :i

Your sponsorship is tax deductible. SRAR Charitable Foundation 501¢3 #95-4323748

B =]

r--- - - - - - - - - - - - - - - - - — — — — —/ —/ /1

| Name: # of Children to Sponsor at $25 each: |
Phone #: Email:

| Do you prefer to sponsor anonymously? I:I YES I:I NO |

| Do you prefer to sponsor a child in someone’s name? I:I YES I:I NO |

| If yes, please provide the name: |

| To sponsor by credit card, complete the information below. Checks may be made to “SRAR Foundation” |

| and sent to TheresaG@srar.com at 7232 Balboa Blvd. Lake Balboa, CA, 91406 |

| CC#: Expiration Date:

| Name as it Appears on Card: Total Amount to be Charged: |

| Signature to Authorized Charge: |

| Completed forms with credit card information may be faxed to 818-786-4541. |
If sponsoring by check, please send form along with check by mail or send through email to TheresaG@srar.com.

8 Realtor® Report October/November 2019 www.srar.com



SPONSOR SHIP A VETE
OPPORTUNITY [ 4 LUNC

$500 SOUTHLAND REGIONAL
ASSOCIATION OF REALTORS®, INC. WED. 1

EERRRY 4 OI\;]HH‘\\ EEEEE

. OUR REALTOR® VETER,

) !

, TO EVENT
ECOGNITION
ICITY
MINENTLY DISPLAYED AT E
ND UP BANNERS IF AV \

Company Name:

First Name: Last Name:

Phone Number: ( ) Email Address:

Address: City: State: Zip Code:

Credit Card Number: Exp Date: CVV:
Signature: (Make chekcs payable to: SRAR)

Please contact Theresa Gonzalea at 818-947-2298 or email TheresaG@srar.com

www.srar.com Realtor® Report October/November 2019 9



CUSTOM SIGNS

Made to Your Specifications
Made In-House

Bus: (818) 947-2244 * Fax: (818) 786-0404

Email: grahamw@srar.com

Your Company _ - =
Other Info L S’gn S’zes
g One Sided | Two Sided
Youelrieation 47sxinches | 7§6.00 + tax cach | $9.00 + tax cach
P PR %ﬁﬁaﬁ‘ﬁ% 11x 17 inches | STL.98 + ax cach | $23.96 + tax cach
F 0 R S A L E 12 x 18 inches | $12.00 + tax cach | $24.00 + tax cach Your Realty Company
18 x 24 inches | $17.10 + tax cach | 534.00 + tax cach Your Message

Here

OPEN HO ' | SE 24 x 36 inches | $26.25 + ax cach | $52.50 + tax cach

YOUR REALTY COMPANY PR e 818-000-0000

OFFice: 818.000.0000 A
7 7 OPEN HOUSE

® i

AcenT Nave SOUTHLAND REGIONAL
ASSOCIATION OF REALTORS", INC.

-+ . AGENT NAME
OFrice: 818.000.0000

12 inch x 18 inch sze

=

SOUTHLAND REGIONAL
ASSOCIATION OF REALTORS", INC.

3" Tuesday of Every Month
Commercial/lnvestment Network

REAL ESTATE

e Bl Bl PROFESSIONALS
Lake Balboa, CA, 91406 IN THE SAN

FERNANDO VALLEY

8:15am - 9:30am

For REALTORS®
and Affiliates

Contact: Brian Hatkoff
at 818-701-7789
www.CommercialDataExchange.com

—>

1t & 3@ Wed. of Every Month
South East Area

15t Thursday of Every Month

East North Meeting PITCHES

IHOP Lulu’s Restaurant EDUCATION
19100 Ventura Blvd, 16900 Roscoe Blvd, J
Tarzana, CA 91356 Van Nuys, CA 91406 NETWORKING,
11:45am - 1:30pm 8:30am - 10:00am GUEST SPEAKERS
Contact: Filip Crispino Contact: Rudy H. Leon AN D M ORE ! !

at 818-635-6743 at 818-642-7839

El Cariso Golf Course Restaurant Santa Clarita Sports Complex Weiler’s Deli
13100 Eldrige Ave, 20880 Centre Pointe Pkwy, 22323 Sherman Way,
Sylmar, CA, 91342 Santa Clarita, CA, 91350 Canoga Park, CA, 91303
8:30am - 10:00am 8:45am - 10:30am 8:00am - 9:30am
Contact: Bud Mauro & Filip Crispino Contact: Nicole Stinson Contact: Ron Henderson
at 818-635-6743 at 661-816-4234 at 818-999-3981

www.OutwestMarketing.com

Realtor® Report October/November 2019 www.srar.com



SIGN UP TO RECEIVE UPDATES
ON YOUR MOBILE PHONE®

Get updates & reminders straight to your phone T ——
and stay in-the-know on all that is happening at N
Southland Regional Association of REALTORS® B

Thank you for joining the SRAR

dvocacy text alert. For HELP
Reply HELP. Reply STOP pol to
Optout.

ot

Thank you for joining the SRAR
Social Networking text alert. For
HELP Reply HELP. Reply STOP.

How to Opt In:

Thank you for joining the SRAR
all things Commercial text alert.
For HELP Reply HELP. Reply

Text the keyword of your desired category to the number 313131.
If you would like to opt into multiple categories, please send in

Community Involvement text
alert. For HELP Reply HELP.

separate text messages with each keyword.

G FUTURE

KEYWORD: CATEGORY DESCRIPTION: WHAT YOU’LL RECEIVE
EDU >> Educational Classes, Training, Risk Lunch & Learn, Risk Management, RPR Classes, etc.
Management (2-4 times a month)
COM >> Commercial Day & Commercial Classes Twice a month notice of Class Schedule, Commercial

Networking Meetings & Commercial Day.

INVOLVE >> Community Involvement & Charity Drives Toy Drive, Backpack Drive, Blood Drive, Charity Golf
Tournament, etc. (6-8 times a year)

FUTURE >> Leadership Institute & Committee Application (Sept.) Notice of Committee Applications, (Feb.) notice
of Leadership Institute Class, etc.

WHATSUP >> Social & Networking Events YPN (Young Professional Network) Mixers, Golf
Tournament, EXPO, Area Networking Meetings, etc.
(2-4 times a month)

POL >> Updates on Real Estate Related Issues, Call to Actions, Legislative Panels, Legislative Day,
Political Events & Receptions etc. (6-8 times a year)
WHATSNEW >> New Member Benefits & Product Services Alerts on new benefits and services offered at SRAR.
A Note: Some cell phone services may require you to call your provider and grant permission to receive messages from 313131.
N\~
® 1t is easy to sign up & you can unsubscribe at any time, just send a text message with only the word “STOP”

SOUTHLAND REGIONAL
ASSOCIATION OF REALTORS”, INC.

when you reply to any message from us. Message & Data Rates May Apply!

www.srar.com Realtor® Report October/November 2019 11



Statistics

MARKET SNAPS

iy U s

' ' SANFERNANDOVALLEY. =
SEPTEMBER}2010' 1 =,

NEW LISTINGS VS. CLOSED SALES

_— fa

Median The median sale price
Sale Price for single family homes
$705,000 increased by

from this time last year

2018

The total dollar value of year
to date sales decreased

from September
2018

AVAILABLE INVENTORY

La
w' CRiISNETM LS

ASSOCIATION OF REALTORS®, INC.

12 Realtor® Report

Market Snapshot (September 2019):

“MARKET SNAPSHOT

SANTA CLARITAVALLEY
¢ SEPTEMBER 2019
f |

S

NEW LISTINGS VS. CLOSED SALES

—— fia

g The median sale price for
Sale Price

$623,000 single family homes
' increased by

from this time last year

The total dollar value of year
to date sales increased

from September 2018

AVAILABLE INVENTORY

Sou-rnm‘ln I:‘EGIONAL CRlSNETrVILS

ASSOCIATION OF REALTORS", INC.

October/November 2019 www.srar.com



www.srar.com

City Sign Ordinances

SAN FERNANDO AND SANTA CLARITA VALLEY

Listed below for your reference, are the specific municipal regulations, along with the regulations for L.A. and Ventura Counties that

apply in unincorporated areas or those cities without specific municipal codes. SRAR highly advises REALTORS® to check the cur-

rent laws, and follow these best practices as they will help preserve our rights as REALTORS® to use temporary signs:

1. Only post temporary signs (directional or open house) when you have an open house.

2. Always observe time and placement restrictions for signage.

3. Always obtain a property owner's permission before placing a temporary sign on someone's property whether their property is resi-

dential or commercial.

4. Never place temporary signs in the medians or rights of way - meaning along the streets or sidewalk and observe Americans with

Disabilities Act regulations.

5. Decrease visual clutter by "piggy backing" off of other directional signs, placing your directional signs only when your directions

divert from other directions.

The following are the regulations from each municipality in
areas where our members frequently work:

Agoura Hills:
For Sale - 1 sign per unit, shall not exceed 6 square ft. in area and 6 ft. in

height

Open House/Directional - Maximum of 4 signs, size may not exceed 3 square
ft. in area or 4 ft. in height

Other - No flags, balloons or banners

Beverly Hills:

For Sale - 1 - 150 square in. sign including riders

Open House/Directional - Not allowed

Other - Must obtain annual sign permit sticker from city

Burbank:

For Sale - Sign shall not exceed 7 square feet including riders. Maximum of 2
riders

Open House/Directional - Maximum of 4 signs, size may not exceed 24” x
24” in area or 3ft. in height

Other - See municipal code for details

Calabasas:

For Sale - 1 - 6 square ft. sign

Open House/Directional - Maximum of 2 signs, size may not exceed 3 square
ft. in area.

Other - Signs can not be located on a public right-of-way

Hidden Hills:

For Sale - Not allowed

Open House/Directional - Not allowed
Other - Call for details

Los Angeles City:
For Sale - 1 or more unlighted signs. Total area of signs not to exceed 12

square ft.
Open House/Directional - Not specified
Other - See municipal code for details

Malibu:

For Sale - 1 sign per unit, shall not exceed 6 square ft. in area and 6 ft. in
height

Open House/Directional - Signs can not exceed 3 square ft. in area or 4 ft.
above ground level

Other - No more than 2 pole flags not exceeding 2 square ft. or 5 ft. in height
shall be used

Realtor® Report

San Fernando:

For Sale - Sign shall not exceed 6 square ft. in area and 6 ft. in height. Rider no
larger than 6” X 24”

Open House/Directional - Permitted between 9am and sunset

Other - See municipal code for details

Santa Clarita:

For Sale - Maximum height of 6ft

Open House/Directional - Not permitted on sidewalks, parkways or medians.
Other - Price information prohibited

Simi Valley:
For Sale - Sign shall not exceed 12 square ft. and 6 ft. in height

Open House/Directional - Not permitted on sidewalks or medians
Other - See municipal code for details

West Hollywood:
For Sale - 1 - 432 square inch sign per frontage & 2 - 76 square inch riders

Open House/Directional - 1 per corner, 4 per intersection 18" X 24" Tue., Sat.
& Sun. 11am to 7pm
Other - 4 flags per open house. See municipal code for details

Westlake Village:
For Sale - 1 sign per unit, shall not exceed 6 square ft. in area and 5 ft. in height

Open House/Directional - 1 open house sign on property. No directional signs
permitted in community
Other - See municipal code for details

Los Angeles County: (unincorporated areas. and municipalities without
regulations)

For Sale - 1 or more unlighted signs. Total area of signs not to exceed 12 square
ft.Open House/Directional - No ordinance

Other - See municipal code for details

Ventura County: (unincorporated areas. and municipalities without
regulations)

For Sale - 1 free standing sign that does not exceed 12 square ft. or 8 ft. in
height

Open House/Directional - 1- 3 square foot sign per frontage not to exceed 4 ft.
in height

Other - See municipal code for details

October/November 2019 13
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SAN FERNANDO VALLEY SINGLE FAMILY SALES STATISTICS FOR SEPTEMBER 2019
ACTIVE INVENTORY EN ES CS WN ws SFV TOTAL __EXT

NEW LiStiNgS ....vovevveeriiiiieieeeeeceeeee s
Total Active LiStingS........cccoeveveerrreesiieieieins
Average Days on Market
Average List Price in Thousands ...............ccc.......
Median List Price in Thousands ................c.c........
BOMS ..o
Average BOM Price in Thousands ........................
BOM 10 Sale Ratio .........coovevveveereicirieisccicines
EXPIFAtions ...

PENDING SALES
New Escrows Opened............cccevevececuevevevecuennnee.
Total YTD Escrows Opened..........ccccovevevvevevevecnnnae
New Open Escrows Average Days on Market ........
New Open Escrows Average List Price..................

CLOSED SALES:

New ESCrows ClOSed...........cccovevvvevvvveeiiiiiiiisienne
Total YTD Escrows Closed..........cccceeeveveveveveeennee.
Volume of New Sales Dollars in Millions................ . . . .
Volume of total YTD Sales in Milions ...voveveviii e 304.628........ 765.563.... 692.483 ......... 749.931 . A, 038.180...... 3,550.785.....1,837.757 ......... 5,388.542
Average Sale price in ThOUSANAS .......c..vverevvrrrres eoveeeee 5474......... 1,039.2....... 1,0394 ... 7584......... 955.7 o 864.5.......... 586.3 covvreres 7271
Median Sale Price in Thousands ...............ocovvve.... : : : ..699.0 ... 785.0 ... 705.0..... ..395.

COo0P SABS.....eeccieeee
Percent of COOp Sales .........coovveevevecceeeicccee
Average Days on Market.............cccccevevererircrennen.
Sales at LISt PrCE .....covvvveeececceeeeeeceeee e
Percent of Sales at List Price............cccccovvevevevennnne
Sales to Listing Inventory Ratio..........c.ccccvevvnnee.
Final Sale to New Listing Ratio ...............cccceveveene

CLOSED SALES TYPE
ForecloSure/REQ............coveveveveeeeeeeeeeeeeeeeceeveeerene
Seller CONCESSIONS .......veveeeeeeeeeeeeeee e
Short Sale
Standard ....

SAN FERNANDO VALLEY CONDOMINIUM SALES STATISTICS FOR SEPTEMBER 2019

ACTIVE INVENTORY EN ES () WN WS SFVTOTAL  EXT TOTAL
NEW LiStingS ....ccovovvvevereieieieseeese s
Total Active Listings........
Average Days on Market
Average List Price in Thousands ............cccccevueee.. . . . .9299........... 5305, 522.5 oo (Y XV 564.1
Median List Price in Thousands ............c.cccceceenes .465.0........... 4399 ............ 4500............ 4300 ... 449.0
BOMS ..o
Average BOM Price in Thousands ........................
BOM 10 Sale Ratio ........oovvevecvreeireieiceeiienee,
EXPIrations .......ccovvvvvieieeeceece e

PENDING SALES
New Escrows Opened............ccccevevveruevevevecuennnne.
Total YTD Escrows Opened...........ccccccoevevevnneeee.
New Open Escrows Average Days on Market .......
New Open Escrows Average List Price.................

CLOSED SALES:
New ESCrows ClOSEd............ccovvvvvvvvrviirirsennns
Total YTD Escrows CloSed.........cccovvvvvevevevevnenne.
Volume of New Sales Dollars in Millions...............
Volume of total YTD Sales in Millions ...................
Average Sale price in Thousands .............c.c.........
Median Sale Price in Thousands ..............cccu.......
CO0P SAES.....vvrcreieteteeee e
Percent of COOp SaleS ......ccoveveeevercrirciccice
Average Days on Market.............cccoovvvvreieicinnne.
Sales at LiSt PriC......ccveeeccceccee e
Percent of Sales at List Price............c.ccccvvevevenneee.
Sales to Listing Inventory Ratio............c.ccceveveeee.
Final Sale to New Listing Ratio .............c.ccccevvnee.

CLOSED SALES TYPE
Foreclosure/REQ..........ccoveveveeeeeeeeeeeeees
Seller CONCESSIONS .....c.veveveeieeeeeeeee e
SOt SalB ..
Standard ...

16 Realtor® Report October/November 2019 www.srar.com



SANTA CLARITA VALLEY SINGLE FAMILY SALES STATISTICS FOR SEPTEMBER 2019

ACTIVE INVENTORY AC ADUL CC CA NE SAU SR VAL  SCVTOT EXT TOTAL
NEW LISHNGS w.vveeoeeoeeeseeecee s

Total Active Listings..

Average Days on Market....

Average List Price in Thousands....
Median List Price in Thousands....

BOMS .o
Average BOM Price in Thousands.
BOM to Sale Ratio..............
EXDITALIONS w..ovveesese s e 5
PENDING SALES
New ESCIOWS OPENEd.......ococveccveecc e s 14
Total YTD ESCIOWS OPENEA. .....oocecs e 105
New Open Escrows Average Days on Market............ c...... 132
New Open Escrows Average List Price .............coee . 645.1
CLOSED SALES:
New Escrows Closed
Total YTD ESCIOWS ClOSEA ..o .
Volume of New Sales Dollars in Millions. ...4.989 L2251 520 118320000 4233
Volume of total YTD Sales in Millions..... .53.368. 636....... 232.160........ 08.088 .......... 82520... . .
Average Sale price in Thousands....... ...6236. B 5838........... 6574........... 604.7 N LAY — 603.4
Median Sale Price in ThOUSANGS............oovcvvccs oo 615.0. O 5650........ 5700........ 605.0 S 3500........ 5900
00D SAIES ..o e 7.
Percent of Coop Sales ... 815,
Average Days on Market ..........c.ooocovrsccsis e 134.
SES A LISEPIICE......ooc e 4.

Percent of Sales at List Price....

Sales to Listing Inventory Ratio w145,
Final Sale to New Listing Rati0 .........c....ooovcirivs e 471
CLOSED SALES TYPE
FOrECIOSUTE / RED ..vocoece (R
Seller Concessions ..

Short Sale..........
Standard .. .
O 0o,
SANTA CLARITA VALLEY CONDOMINIUM SALES STATISTICS FOR SEPTEMBER 2019
ACTIVE INVENTORY AC VAL _ SCVTOT _EXT TOTAL

NEW LISHNGS vvvvvevoeeeeseeeseeesss s ervesesins 0.
Total ACHVE LISHNGS.......vvvverecvveeeeeseeeessesrennes v 1.
Average Days on Market ..........ccovvveeccceescc e e 151,
Average List Price in Thousands ... .5896..
Median List Price in Thousands... .589.6. 450....... 4159....
BOMS ..o e (RN | SRR FATIOY | SOOI ST T T
Average BOM Price in ThOUSANGS ........oc.oco oo v 00. 4489........468.9....
BOM 10 Sale Rati0 ..o e e 00.
EXDITAHONS ..o e 0

PENDING SALES

New ESCIOWS OPENEA.....oocvveceeeceeecerees e 1
Total YTD Escrows Opened ...
New Open Escrows Average Days on Market
New Open Escrows Average List Price ..........cccooes oo

CLOSED SALES:
New Escrows Closed
Total YTD Escrows Closed .......

Volume of New Sales Dollars in Millions.
Volume of Total YTD Sales in Millions.....
Average Sale price in Thousands .
Median Sale Price in Thousands...
C0p SalES ...ovvevver
Percent of Coop Sales ...
Average Days on Market
Sales at List Price..............
Percent of Sales at List Price....
Sales to Listing Inventory Ratio.....
Final Sale to New Listing Ratio .........c...oovvvrciines oo

CLOSED SALES TYPE
FOrRCIOSU® / RED ..o
Seller Concessions ..
Short Sale..........
Standard .. () 8.
OHNBT oo (R | S (S
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These advertisements are published as a convenience for Realtors®® Report readers. The publication of an advertisement is not intended as an endorsement or recommendation of the services offered.

HIRING EXPERIENCED REAL ESTATE AGENTS
Contact Michael Kaufman for a Confidential Interview
KAUFMAN REALTY DRE#01443773

818-266-6294
Exp. #1 (1-20)

PROFESSIONAL SERVICES

VACANT HOME CLEANING SPECIALIST
APPLE CLEANING/PAINT. FORECLOSURES, HAULING.
(661)298-2084JOHN/JUNECARPETSHAMP0O0 (818)929-9242

REGULAR WK/LY

Exp. #7 (7-19)

DAVID I. KARP, MEDIATION SERVICES
Mediation of Real Estate and Business Disputes
818-515-9361, davidikarp@karpmediation.com

www.Karpmediation.Com
Exp. #9 (9 -19)

HERNANDEZ PAINTING DECORATING 860435
PROPERTY RENOVATION, FOR ALL YOUR NEEDS
PAINTING, DRYWALL, WOODWORK REPAIR,
YARDWORK, HOUSE CLEANING, HANDYMAN JOBS
OVER 18 YEARS EXPERIENCE, REFERENCES

FAST SERVICE 818-895-3050, 818-916-0268, 213-214-6291
Exp. #1 (1-20)

Law Office of Jacob lloulian
Evictions, Easement Issues, Buyer/Seller Disputes
Broker/Agent Liability, Quiet Title, and more
Call 818-639-2626

ADVERTISERS: DON’T BE LEFT OUT!
It's Your Responsibililty as an Advertiser to Keep Track of Your
Ad's Expiration Date. Send in Your Renewal One Week Prior to
Expiration Date to Guarantee Continued Exposure and Results

From Your Reatror® Report Classified Ads.

BUILDING REPAIRS & REMODELING

RETROFITTING // HOME INSPECTION
CROWN CONSTRUCTION G.C. B850720
818-635-9910 ADAM REMODELING
PAINTING PLUMBING LISTING PREP
Exp.# 1 (1-20)

The Law Offices of

SL&EG

Spile, Leff & Goor, LLP

16501 Ventura Boulevard
#610
Encino, Ca 91436

818.784.6899
www.spilelaw.com
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you let clients know that?
Tell them. Show them.

Wear your REALTOR® pin
with pride.

Only REALTORS® are members of the National Association of REALTORS®

EMPLOYMENT | LEGAL |

DENNIS P. BLOGK & ASSOGIATES

The Number One Law Firm Specializing in

TENANT EVICTIONS
UNLAWFUL DETAINER

€_80077EVICT &
i (38428)

* Guaranteed rapids filings

* No office visit required

* Free telephone consultations

* More experience than any other law firm

* Lockout Management service available

FULL COLLECTION
SERVICES

Open Monday through Saturday

$150 (uncontested plus costs)
www.evict123.com

REAL ESTATE

Free Workshops

You are invited to stop in any weekday morning, Monday through

Friday, and experience one of our workshops that focus on

motivation, attitude and training. These workshops are designed to

benefit all of us. Come experience the Park Regency Difference.

Monday Tuesday

9am-10am:
Motivational
Mindset
Message from
Joe Alexander,
President

8am-9:30am:
Scott Green
Action Planning

10am-11am:
Contracts Class
(As Scheduled)

Wednesday

9am-10am:
Ken Engeron
Time Management
& Accountability

Thursday Friday

9am-10am:
Steve Neuman
Scripts & Dialog
Training

9am-10am:
General Sales
Meeting

WWW.GROWWITHPARKREGENCY.COM
3 FACEBOOK COM/PARKREGENCY

iy

PARK REGENCY

October/November 2019

818-363-6116 \ 10146 BALBOA BLVD.,, GRANADA HILLS, CA 91344
BRE #01231306

www.srar.com
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m TERMITE INSPECTION & FUMIGATION

NORDHAGEN AND
ADVERTISE DAUGHTERS
IN THE GET more LEADS EXTERMINATING
REALTOR® REPORT COMPANYINC.

THE PREMIERE ONLINE MARKETING SOLUTION
FOR REAL ESTATE AGENTS & BROKERS

SRAR 2002 “ AFFILIATE OF THE YEAR"

YOU'VE TRIED THE REST...
YOU DEMAND THE BEST...

Make your ad

POP!

With Color!

*Place a display ad and see your
Company advertised on our website!

@ We do our OWN fumigations (No Sub-Contractor)

@ Salaried inspectors (NO COMMISSIONS)

@ FREE inspection if compefitive bid

@ Computer generated, emailed reports
 Recommended repairs performed by our company
 Licensed, insured and bonded

800-933-7378  800-649-1922 FAX
818-886-3454  661-255-1902 FAX
or cull \\\ CALL TOLL-FREE \f"‘ VISIT

661-254-2133
888-277-9779 & Point2.com

(818) 947-2244

- oy PSP S e Affiliate member REOMAC
s on srar.com may vary from display ad in content and form. Web ads are designed by the o

Graphics Department. Southland Regional does not constifute endorsement of the products or Member PCOC (Pest Control Operators of California)
services advertised in our publication, REALTOR REPORT, or on www.star.com. (A Reg. #FPR 2861

visit the “print shop” link for more information at:
www.srar.com

TERMITE INSPECTIONS & FUMIGATIONS

$39 per month
100% @ rentspreero

COMMISSION Free Pro Version

GOLD STAR REALTY v/ Completed Application

v/ TransUnion Credit Report
v/ TransUnion Score

v/ Criminal Background Check
v/ Eviction Check

v Document Upload

v/ Reference Checks

T U TrunsUnion@
TransUn_'"aNsYn -
| —

(818) 757-4567 4
20 YEARS IN BUSINESS

17815 Ventura Blvd., Suite 205, Encino ~ SRARProiYr

We Offer:
Full Time Experienced Broker
Equipped Offices & Conference Rooms
Most Southland MLS Services
Friendly and Helpful staff

www.srar.com Realtor® Report October/November 2019
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HOME INSPECTION

S

" |

bhe

= QT

Physical
Check

Chimney Sewerline
Check Check

Moisture
& Mold
Check

(818) 951-1795
ﬂ LAROCCA

INSPECTIONS

info@laroccainspections.com

HOME INSPECTION

NEED A HOME
INSPECTION?

PILLAR
TOPOST

schroedeneam. pillanopost.com

CLICK NOW

FOR MORE INFOI
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New Year!
New Supra® eKEY® app!

New Apple Watch® compatibility!

More value
than ever before...

Supra

3% United Technologies

Cristal Villanueva

Farmers Insurance

8921 De Soto Ave

Suite # 209

Canoga Park, CA 91304
License #0L49714
818-200-1899 (Office)
818-836-4607 (Mobile)
cvillanueval @farmersagent.com

www.farmersagent.com/cvillanueval

FARMERS

INSURANCE

£

October/November 2019
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>
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SUPRAWEB ROSTER HOTSHEETS

N

LISTINGS MYBUYERS  BUYER FEEDBACK

MY KEYBOXES MESSAGES

2 SHOWING NOTIFICATIONS

OPEN
SHACKLE
OBTAIN KEY

supraekey.com

800-547-0252 + © 2018 United Technologies Corporation.
All rights reserved. Supra is a part of UTC Climate, Controls
& Security, a unit of United Technologies Corporation.

PRINT SHOP SERVICES

CALL US AT 818.947.2246

Make Us Your Choice For
All Your Printing Needs!

* Announcements ¢ Flyers

¢ Postcards
* Labels

¢ Letterhead

* Color Copies

¢ Brochures

* Business Cards
* NCR Forms

* Door Hangers
* Envelopes

www.srar.com
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The easiest way to

track your expenses. )
Learn More HI'

Realtyzam - 25% Discount for SRAR Members

Realtyzam is a super easy accounting app built exclusively
for real estate agents. If you've been looking for a simple tool
to track your expenses, log your mileage, store your receipts,
and instantly generate the report you need for your taxes,
then you'll love Realtyzam. SRAR members save 25%!

Click here|to learn more.

_____PRINTING REAL ESTATE & MORTGAGE

e AN CRESTICO:

PRINT SHOP SERVICES

CALL US AT 818.947.2246 " Experience

All Things Real Estate & Mortgage

Make Us Your Choice For
All Your Printing Needs!

* Announcements  © Flyers
* Brochures * Postcards

« Business Cards  * Labels Join Our Team - Exceptionally competitive and
* NCR Forms * Letterhead flexible compensation.

. E:ﬁoiizgers " Color Copies -Training that emphasizes success
strategies for you.
Helping You: - Leadership in applying
Get more business done. technology to your business.
Streamline your process. - Ongoing training to keep you
at forefront of industry.
We Offer:

Mentorship programs. (81 8) 784-2929

Advertising help desk.
Marketing help desk.

www.srar.com Realtor® Report October/November 2019 23


https://www.realtyzam.com/SRAR#TaxDeductions

COMPETENCE | PASSION | EXCLUSIVITY

FULL-TIME REAL ESTATE ADVISORS

If wish to work alongside passionate, competent and successful advisors,
and believe you have what it takes, we invite you to interview with us.

Benefits

- Concierge Boutique Brokerage - Advance on Commissions

- Competitive Compensation Structure Customized Marketing & Proprietary Technology
- Targeted Lead Generation CRM Platform

- Coaching & Accountability Program Full Support Staff & Marketing Coordinator

- Ongoing Professional Development Training - Teams Welcomed

NUMBER #1 FOR LARGEST GLOBAL LUXURY BRAND

Qualifications
- Must Have a Passion for Real Estate - Prefer Bilingual Realtors
- Bachelor's Degree or 2+ yrs of RE Experience - Currently Working as a Full Time Realtor

TO APPLY E-MAIL OR CALL TODAY
shermanoaks@evrealestate.com | +1 818-474-2275

(8
ENGEL &VOLKERS




